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Introduction and Background

The financial inclusion indicators are
constructed from 14 SADC countries
using findings of the FinScope Consumer
surveys. This fact sheet contains an

FinScope SADC Footprint

updated summary of the book named
“An excluded society” and as such
it provides key fact about financial
inclusion in the SADC region

Summary of the SADC financial inclusion highlights

In total, 68% of adults in the region
are financially included (including both
formal and informal financial products/
services) which is around 97 million
individuals. Overall levels of financial
inclusion vary considerably across the

SADC Levels of financial inclusion (%)

region from 97% in Seychelles to 40%
in Mozambique. Seychelles, Mauritius,
South Africa, BLNS countries, and
Tanzania show the highest levels of
overall financial inclusion.

Financially included 68
Formally served 57
Banked 35
Other formal (non-bank) 48
Informal mechanism 43
Excluded 32
Saving 60
Borrowing 40
Insurance 28
Remittances 48
Mobile Money 30
Country Comparison Access Strand (%) “Namibia 2017 to be launched by end of the July
12 24 12 52
DRC 2014 co—
13 52 7 28
Tanzania 2017 co— ——
94 123
Seychelles 2016 -
25 13 21 41
Zambia 2015 c—
. 27 7 15 51
Malawi 2014 co—
20 4 16 60
Mozambique 2014 e ——————
12 17 30 41
Madagascar 2016  co—
30 39 8 23
Zimbabwe 2014 ——
50 18 8 24
Botswana 2014 ———
85 32 10
Mauritius 2014 —
- 62 8 3 27
*Namibia 2011 ——
, 54 10 9 27
Swaziland 2014 ———
Lesotho 2011 33 23 20 $
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SADC Access Strand (%)

35
2018

36
2015

32% (45.8 million) adults population
in the region are financially excluded
adults, i.e., they do not use any
financial products - neither formal
nor informal.

1% (15.3 million) adults rely ONLY
on informal mechanism but NO
formal products/services

21% (29.6 million) adults have/use

22 11 32
18 12 34
Exclusion down by 2%

formal non-bank products/services
but NO commercial bank accounts
- they might also have/use informal
mechanism

35% (49.9 million) adults have
commercial bank products/
services - they might also have/
use other formal and/or informal
mechanisms

Access Strand by Gender (%)

36 21 10 31

Male

34 23 11 33
Female

Female exclusion down by 3% from 2075

Access Strand by location (%)
51 22 7 20
Urban ——

21 22 15 42

Rural  emm——

Rural exclusion down by 3% from 2015
Access Strand by Education (%)

) 14 26 14 46
More than primary —co—

. 54 19 7 42
Primary or less

More than primary education exclusion down by 4% from 2015
Access Strand by Age (%)

35 22 11 32

36 18 12 34

Older than 30 years

30 years and younger

30 years and younger exclusion down by 4% in 2015

Other formal Informal

@ Banked (non-bank) only

@ Fxcluded

SADC Landscape of Access

The figure below shows the financial financially included adults using each
Landscape of Access for the region. product category.
The axes indicate the percentage of

SADC Landscape of Access

Transactions

92%
Insurance Savings
41% 78"
Credit Remittances
50" 50
Other strands (%)
. 13 8 16 16 47
Savings strand  c—
Overall savings up by 2% from 2015
@ Banked Other formal Informal - Save at @ Fxcluded
(non-bank) home
Credit strand 6— 13 o 12 0
Overall credit up by 8% from 2015
Other formal Borrow from
Inf |
| @ Banked | (non-bank) | nforma | family/friends @ fxcluded |
20 26 54
Insurance strand
Overall insurance up by 1% from 2015
| Formal @ [nformal | @ fxcluded |
8 24 37 58

Remittance strand e

Other formal remittance channels up by 7% from 2015

Other formal
(non-bank)

Remit through

-
Banked family/friends

Informal | | @ fxcluded |



Mobile Money

Use of mobile money in SADC

Uptake of mobile money in SADC (%)

@ Use mobile money

@ Do not use mobile money

More than 70% of adult in the SADC region have access to cell-
phones, but only 27% of the adults are using mobile money

57
47

29

**Botswana and South Africa penetration refers to wallet

Tanzania 2017
Zimbabwe 2014
**Botswana 2014
**South Africa 2017 26
Swaziland 2014 21
Madagascar 2016  cm—— 17
Zambia 2015 ~esss—— 14
Seychelles 2016 e 8
DRC 2014 wmmm 4
Mozambique 2014  @== 3
Malawi 2014 e 3
Mauritius 2014 e= 2

money channels such as eWallet, cash send etc.,

Contact

For further information about financial inclusion in the SADC region, please contact:

Mr Jabulani Khumalo
jabulanik@finmark.org.za

Tel: +27 11315 9197
Fax +27 86 518 3579

Dr Kingstone Mutsonziwa
kingstonem@finmark.org.za

www.finmark.org.za

FinMark Trust (FMT), an independent trust based in
Johannesburg, South Africa, was established in 2002
with initial core funding being provided by DfID. There
has since been further and significant funding from other
partners at regional and country level. FMT's purpose is
‘Making financial markets work for the poor, by promoting
financial inclusion and regional financial integration’. This
is done by promoting and supporting financial inclusion,
regional financial integration, as well as institutional and

organisational development, in order to increase access to
financial services for the un-served and under-served. In
order to achieve this, FMT commissions research to identify
the systemic constraints that prevent financial markets
from reaching out to these consumers and by advocating
for change on the basis of research findings. Thus, FMT
developed the FinScope tool, including both the FinScope
MSME Survey and the FinScope Consumer Survey.
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